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Our Legacy

Since its foundation in 1964 by Syed Sarfaraz Ali Ghori
as Muhammad Ali Trading Company, Matco Foods has
built its journey on innovation, integrity, and growth.
What began with supplying and commissioning rice
plants and equipment has gradually transformed into
a diversified food enterprise known for consistent
quality and forward-looking strategy. Early on,
Matco embraced international benchmarks, earning
organic certifications under the US National Organic
Program (USDA-NOP) and EU standards via the
Control Union, and in 2012 becoming an investee
of the International Finance Corporation (IFC),
reinforcing its commitment to global best practices
in governance, sustainability, and performance.

Overthe years, Matco has broadened its core rice business
into several value-added domains. It expanded beyond
rice milling into rice glucose and rice protein production,
introduced a corn starch business, and developed a
consumer convenience range under its Falak Foods
division offering seasonings, masalas, dessert mixes,
and other ready-to-use food items. These diversifications
reflect Matco’s strategy to respond to evolving consumer
preferences and international market trends, while
preserving the legacy of excellence established at its
inception.

Throughout these decades, Matco has remained rooted
in its founding values: strong relationships with farmers,
investmentin productand processinnovation, maintaining
traceable and sustainable sourcing, and ensuring that
each new line of business—whether ingredients like
glucose and starch or convenience foods like masalas
and seasonings—upholds the same standards of quality,
ethical practice, and global competitiveness that have
defined its legacy.
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